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nébﬂ‘»g'
Results-driven Digital Marketing professional with +6 years of
experience in social media management, paid advertising,
and content creation. Proven track record of managing multi-
platform campaigns, optimizing ad performance, and driving
brand engagement across diverse industries. Experienced in
remote work environments and cross-cultural team

collaboration.

—— ﬂﬁ%wg{/%ﬁz

(L +(971) 52 434 1556 / J 7’
I shahzebkhan474@gmail.com Meta Certified Digital Marketer | Graphics

@ www.marketingprodxb.com Designer | WordPress Developer
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4. Google Ads

A oot

by CTR, Avg. CPC, and Cost / Conv.

1.

[soB][MBA][Search][AR]
[Scholarship][Search] [INTERNATIONAL]
[CCLI[CTH + IATA]

[SOB][BBA] [Search] [AR]
[SOB][MBA][Search][EN]
[SOB][BBA][Search][EN]
[SOC]MS]Search[EN]

[CCLIACCA+CMA[Sharjah]

12.36%

10.19%

10.19%

957% |

0.35%

6.14%

5.97%

$4;53

$2 47 5276
576 $0
8501

] e
'_s_ !r$ et

1-216/ 216

4

by Clicks, Cost, and Conversions

Clicks

Cost

Conversions

5 Sep 1,2023 - Aug 29,2025 ~
Click Through Rate & Impressions Conversion Rate & Cost Cost Per Click
by Clicks, CTR, and Impressions by Conversions Rate and Cost / Conv. by Cost, CPC, and CPM
T Tm mwm T BR Gom BB Fow
= Clicks: —— CTR — Conversions - Conv. rate — Cpst —— Avg. CPC
15K 10% 10K 100% (1,8 b
7.5% 15K 15%
- 10K ﬁ aK a E
5 5% £ ‘E 5K 50% = 2 S
o O 2
5K S 8 2K 2 <
25% 9 28K 25%
0 0% i) 0% 0 0
Sep 1, 2023 Jun 19, 2024 Apr 7, 2025 Sep 1, 2023 Jun 19, 2024 Apr7, 2025 S5ep 1, 2023 Jun 19, 2024 Apr7, 2025
Jan 25, 2024 Nov 12, 2024 Jan 25,2024 Mov 12,2024 Jan 25, 2024 Nov 12, 2024
Top Campaigns Device Breakdown




GOOGLEADS

.\ Gﬂc}gle Ads ‘ Q, search for a page or campaign

m ¢ o M®

Appearance Refresh Help Motifications

Horizon Univers... *I
Confidential ﬁ:i‘.-gma” w

View (2 filters)

Campaigns @ All campaigns Custom | 1Sept2023-20Aug2025 -~ ‘ ¢ > Showlast30 days
E— + r =
o ﬁn Impr. >0 X Add filter Q = L [t e =i - ~
Search Segment Columns Reporis Download Expand More
; Campait ; ; Avg. ; Conv. Cost/ Avg.
O e Campaign Budge Status type Clicks Impr. 4 CTR Cost CPC Conversions rate ori CPM
[SOB][MBA] pa— oo s 1 . 1 ; = : CrER
|:| 0 E! [Search][AR] A Paused search 5,957 06,252 12.36% AED31,499.85 AED4.53 6,154.67 88.54% AED3.12 AEDS59.98

[Scholarship]
|:| O E! [Search] A. Pausea Search 27104 220028 12.27% AEDB6,958.77 AED2.47 24.246.03 89.46% AED2.76 AED303.08
[INTERNATIONAL]

Paused

0 o M2 [CCLICTH + IATA] A, Some aq  Search 13,071 128,237 10.19% AED99,365.57 AED7.60 0.00 0.00% AEDD.00 AED774.86

[SOE][BBA] . i . : ” L ; o T S BT p
O o = (Search] [AR] A. Paused  Search 42,815 420,160 10.19% AED189,243.91 AED4.42 37,796.73 B8.28% AED5.01 AED450.41
D 0 E! tég.ilimﬁijj Al Paused Search 14926 155,029 0.57% AED127,7107 AEDB.56 13,932.43 03.34% AEDGTY AEDB19.03

" .

ISOB][BBA] Pat 16 530 0.35% AED74,008.6° 4 18,879.5" B87.15% A \ED310.89
O o 1= (Search][EN] A. aused = Search 21,663 231,639 D.35% AED74,008.61 AED3.42 8,879.57 B7.15% AED3.92 AED319.8¢

[
~J
n
on
fas
o3

o |
O o = {Q%?gea,m[m] A. Paused = Search 15,920 250,148 6.14% AEDA45,467.08 AED2.86 15,7 08.97% = AED280 \ED175.45



Campaigns

©

View (2 filters)

(=] All campaigns

Impr. >0 X Add filter

Campaign
{CCLIACCA+CMA(|
=

Sharjah]

[CCLISUC -
M2 ACCA+CMA[Dubai
]

[SOC][BS] [Search]
® ey

[SOC]I[BSI[Display]

Fa [scholarships][Local]

- [SOB][MBA]
[DISPLAY]

[SOB][BBA]
[DISPLAY]

Budge

B

AE..
AE..

Some ad

Performan 43,176,655

10,489,147

2,913,624

Custom | 1Sept2023-29 Aug2025 4 ). Show last 30 days

Q = i [i1] &, i : "
Search Segment Columns Reports Download Expand Maore

Avg. : Conv. Cost / Avg.
Cost CPC COnvErsIons rate conv. CPM
AED119,505.45 AEDB.35 11,884.85 §2.99% AED10.06 AED497.87
AEDS/,7/15.01 AEDB.15 6,196.50 87.52% AEDC. 371 sED386.19
AEDB6,168.97 AED4.92 14,667.70 83.73% AEDS.87 AED161.96
AEDT07,109.30 AEDO.0G 894,434.17 44 86° AEDD.12 AED2.48

AEDA48,174.55 AEDO.18 128,783.25 4717% AEDD.37 AED4.59
AEDS,826.82 AEDOD.10 40,393.91 71.97% AEDD.T4 AEDZ.27

AEDS,768.90 AEDOD.T1 39,008.16 68.28% AEDD.16 AED1.98




View {2 filters)

Campaigns @ all campaigns Custom | 1Sept2023-20Aug2025 ~ | < >  Showlast 30 days

— \L oy | =
o ‘TP impr. >0 X Add filter Q - i [ — - - P
Search Segment Columns Reports Download Expand More
: Campait A y Avg. : Conv. Cost/ Avg.
O e Campaign Budge Status type Clicks Impr. 4 CTR Cost CPC Conversions rate cony. CPM
D ® }SC‘SE]'[Lhii]N A Paused Display 26,430 2,007,348 2.20% AEDS,B826.82 AEDO.T0O 40,393.91 71.57% AEDO. 714 AED2.27
[SI':IE'][BE"::"] A T - T - A rist-'s A L . T o 4 o0 E B
O o =y (DISPLAY] A Paused = Display 52,238 2,913,624 1.79% AEDS5,768.90 AEDO.11 35,668.16 68.28% = AEDD.16 = AED1.98
Sponsorships ) Paused _— RO R A - 1 T— N W
O o = Program A, Some ad Search 14,23 380,196 1.02% AED34,942.3 AEDZ.46 13,053.62 01.73% AED2.68 AED25.15
SOCIBS] rch 2 3 = 2
O o M@= {EE]C[ fReaeh A Paused = Search 29,024 3,737,144 0.78% AED124,645.40 AED4.29 24,518.15 84.48% = AED5.08 AED33.35
[SOB]IMBA]
[Search] Paused
] 0 [T [Marketing] 27 .. S I ooty Search 2627 447 268 0.59% AED11,907.57 AEDA4.53 0.00 0.00% AEDD.O0 AED26.62
[hﬂ E,rg E.d =f o _rl:d_l:;l_s_t_ ;E.I EJ.E

Locations][EN]

[BS][Display]
0 o [ReMarketing] AE:. Removec Display 10,060 3,260,809 0.21% AED21,674.83
[Sharjah][EN]

L=
-
J
(%
—

.15 7.250.05 I7% AED2.99 AEDG6.65

L )
a0
Ll



View (2 filters)

Campaigns g All campaigns Custom | 1Sept2023-20Aug2025 =~ | < %  Showlast 30 days

S \L r - :
o 'iﬁ Impr.>0 X Add filter Cl_ - ] IEI — b . ~

Search Segment Columns Reporis Download Expand More

Campait
type

Avg. Conversions Conv. Cost/ Avg.

O e Campaign Budge Status CPC rate conv. CPM

Clicks Impr. 4 CTR Cost

Total: Filtered campaigns @ 1,781, 70,374,998 2.53% AED1,257,783... AEDOD. 71 1,293,615.64 49 50% AEDO.S9Y  AED17.87

/  Total: Account @ AE.. T,781,.. 70,374,998 2.53% AED1,257,783.. AEDD. 7T 1,293,615.64 49.50% AEDD.97  AED17.87
Total: Search campaigns @ 227,249 7967415 2.850% AEDT,069,228.. AED4. 71 187,086.11 82.33% AEDS.7Z AED134.20

Total: Display campaigns @ 118,728 8,741,781 1.36% AED33,270.55 AEDD.28 8331212 69.84% AEDD.40 AEDS.81

Total: Video campaigns @ 0 0 — AEDOD.00 — 0.00 0.00% AED0.00 —

Total: Smart campaigns @ 273,010 10,489,147 2.60% AED4B,174.55 AEDO.T8 128,7/83.25 471 7% AEDO.37 AED4. 59

Total: Performance Max campai.. @ Y 43,176,655 2.69% AED107,109.30 AEDOD.09 894.434.17 44 86% AEDD.12 AED?Z2.48

Show rows

80 - ‘ 1-180f18



Leads - Cost - Conv. value / cost -

1.29M dh1.26M 0.05

il Campaigns Q, Searches Sort by Clicks v 3 M4 Search keywords + Add keyword

summary of how your campaigns are performing Top searches and words within searches where people saw your ads Summary of how your keywords are performing

Cost + (Clicks
Cost w Conversions ~ Cost/cony. = Searches Words

SO . Wy L B JET P AED103,249.76 23,621
[SOB][BBA] ] AED189,243.01 37,796.73 AEDS.01 -~ ' Ll =
[Search] [AR] : ; ( i) W Rl ) ( S dedls )( acca j [ ol g3

[soB]MBA][Searc
[EN]

_ _ s—— _ acca course AED33,464.40 3,044
AED127,710.17 13,932.43 AEDO.17 Iy B EN all dadla universities in dubai

soc][es][search] acca course i A A Srateall cdaalal Seac Ziiiell daals : :
{*;:t:][ lIsearch] B A ED124,645.40 24518.15 AED5.08 ’ SRiE T s

dubai university iata courses
CCL]JACCA+CMA achelo
IGE RaEATon AED119,505.45 11,884.85 AED10.06 anBrehelor AR B
Sharjah| : skyline university college fees dadl

[soc][es][Display] o acca course fees AED26,635.68 3,449

AED107,109.30 89443417 AEDO.12 dubai university list

All campaigns 114D All searches 177 € Keywords MNegative keywords




GOOGLE ORGANIC

‘ GGDQIE Search Console Q,  Inspect any URL in "https://www.skylineuniversity.ac.ae/

/% This site is currently moving to www.hu.ac.ae Learn more

Performance on Search results ¥ EXPORT

| 24 hours | Tdays | 28days | 3months | + Custom ] | Search type: Web - |[+ Add filter Reset filters Last update: 4 hours ago

[« Total clicks [»] Total impressions [+| Average CTR

162K 501IM  3.2%

@




‘ GODQIE Search Console Q_  Inspect any URL in "https://www.hu.ac.ae/"

Performance on Search results

|' 24 hours | 7Tdays | 28Bdays | 3months | + Custom | | Search type: Web - | | + Add filter | Reset filters Last update: 4 hours ago

[«] Total clicks Total impressions Average CTR

4.34K 139K 3.1%

@




META ADS

nternational Scholarships

| ocal Scholarship

Sponsorship programs

FoWs o
L i

e
=

A TE
=

Deliver

Mot delivering
Ad set

Inactive
Ad set

Mot delivering
Ad set

Mot delivering
Ad set

Mot delivering
Ad set

Inactive
Ad zet

Mot delivering
Ad set

Inactive
Ad set

Inactive
Ad et

Inactive
Ad et

L s i e

International Scholarships

S0OC Carousal 2024

50C 2025

50B 2025

M5SDA

MO Carousal 2024

CCL FB page

UAE-ACCA

Local Scholarship

Sponsorship programs

Results

1,243,845
Link clicks
91,460
Link clicks
237.201
Link clicks
329,108
Link clicks
17,595,119
mpressions
101,540
Link clicks

2,481

R ——

Follows or likes
15,212

Link clicks
L1777

Link clicks
32,281

Link clicks

I 182

4,590,416

2,566,619

2,142,757

2,020,243

1,269,001

661,185

577,489

482,748

452,435

406,493

12,108,897

rrcinte

-~
e o [ &antar [
SCCOUNTE wenter alcou

Impressions

18,242,344

8,682,177

12,794,692

16,795,484

17,595,119

3,839,132

2,148,321

2,501,029

1,479,181

2,639,526

99,848,755

Cost per
result

0.141.5
Link Click
03113
Link Click
0.241.
Link Click
0.841.)

MDNessIons
LER e e -

0.04].5
Link Click
2.46].
ollows or likes

0.38.)
Link Click

Amount -
spent

33,987.36L.3
12,948.081.
73,944,531,
79,823.341.3
14,793.48].5
4,080.311.
6,093.091.
5,738.30L.)
19,144.34].5

9,328.371.5

355,322.801.5

Total spent

Leads




(1} Reach Breakdowns not available { (1} Reach Breakdowns not available

Reach breakdowns ane o 2 J Im s select a different date range. Reach breakdowns are only availal he last 13 months. Please select a different date range.

Change Date Change Date

Reach i s Amount spent Reach

246K

120K 25_”@-93.?2 Lt

10,2 21,8K

00.00 14

st

16,07 1.4

ety

(0 Reach Breakdowns not available g () Reach Breakdowns not available

Reach breakdowns ade a 3 months. Please seledl a different date range, Reach breakdownd afe o wailal he last 13 montha Phease select a different date range.,

Change Date Change Date

Amaunit spent Reach i
IIK

B8.0K

Your
Fa: L bo o
Sueeessiul Career

() Reach Breakdowns not available < () Reach Breakdowns not available

Reach breakdowns sne only 73 J 3 =4 selert a different date range, Reach breakdowns sre onby s he last 13 monthe. Please select o differant date range,

Charge Date Charsge Date

Raach [ . Amoin spent Reach
482K 189K L+

430K s

Yaur Passport
Lo @ Successiil
Caseer|

(1} Reach Breakdowns not avallable

Reach breakdc

Change Date

Change Date

Reach

Amount spent

% Phoase select a different date range.

5. Phease select a different date range.
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MON-THU 3:30AM - SPM
fl | 3PM- 9PM

3 HORIZO B = @ o
ka j UNIVER: [
WES COLLEG i

JS O sl pasyg

lllll

| HORIZON Saten
UNIVERSITY
| COLLEGE

s oty é Horizon University College
x°P

-
X _,_.:.f; 4,185 10.5K 586
] “"-_'j::;‘ posts followers following

College & university

HUC has been granted an institutional license by
MOHESR, UAE, to operate in Ajman. Call: +97165441155
or Send a “Hi” to +97155 829 0456

(_5,'7 maps.app.goo.gl/mCHUxaVxgBmwBZuQA and 1 ...
Al Ajman

(® horizonuniversity

Followed by neel.creator, ocean_daniell and 6 others

Following v Message Contact
Student Life Events Be Inspired! Research

Page 13



SHOPPERS CHOICE

1111 1

10-12 Hovmn:n ‘ , 8

ADDITIONAL 22% DISCOUNT

on all products®

Il

SHOPPERS
CHOICE

Level up your

Ethnic style

SHOPPERS CHOICE

L]
To Our
DIZALl SALE Online Store

BEST OFFERS

on Kurti Sets
The ShoppersChoice cnline store is open now

We welcome you to shop
with us and fry our amazing products.

Shop At

( wans shopperschoice . ce m

www shopporscholceas

on 24th October anly USE CODE - DIWALI15

(1]

TYLISH E
ONE FOR :

=]
EVERY MOOD = LIGHTWEAR =

DURABLE

India's Leading Brand Bags
now available in UAE

25% Dpiscount
on all bags
SHOP HOW

e wesiel for Mmuted poiod ordy" use cope - BAG25

Page 14



STARTING

N
_____ New Arrival +i
2335 Hijab for Muslim Women i D

""" wdl safin

| WEAR HIJAB
a2

STARTING: ‘. i | J'“"W

FROM How tl:? be more
fashionable

FARIHA KHAN

HIJAB
ON JOB
(A

...... s
YELLOW SCARF\?’;
-

N\

/1
{Jlr’]f‘{u.u YAl

WORK OUTFITS  gilglifl.?

Find your individual look with
our fancy scarf, printed scarf,
turkish scarf, and more at the

best prices!
www khazanatulmalabis.com

Start From Basic

LY AL

Don't buy because it's on sale

LU RIPUETE

x ancl malch

CREAM OUTER!

#HIJABFASHION

| BLUE DENIM

ihad 2

Free Shipping
Hijab is not

4‘?’“—- about
; oppression

but freedom
from evil eyes

What three things
are you most like
about hijab?

SIMPLE STYLE

* Start with basmalah Find your individual hijabi look
| with our amaizing hijab
collection

waw khazanatulmalabis,.com

Many things are good.
A lot are important.
But only a few are
essentials.

i N

] » Give Shadagoh

| « Be grateful

4

. Rl-nd Q;n-'nn [

[ Sp}ud i..ovt [

Page 15



o JE
‘ SEO
ssoa
‘ WEB DESIGN

© www.digifoxer.com

Taking your brand online is a need-to-have thing,

not a nice-to-have thing anymaore.

DICIFE XER

PLATFORMS

s Dimmgrearea | Drmenlingy | Diagh ol 5 pwnad g

a A
J
S

Qmww.digtfuxer.l:am

Let your Brand Stand
Tall Among Others.

vlog

LT

DIGIF | XER

O

Q ®
0

Ei TH

IT'S NOT ABOUT GETTING THE TRAFFIC-
IT'S ALL ABOUT GETTING THE

DIGIF XER

& www.digifoxer.com

ra

GRACEFULLY ELITE LAMINATE SURFACE
THAT MAKE HEADS TURN FAR AND WIDE

® www.digifoxer.com

DIC= | ®KER

e

L%,

. O

e

of small bussinesses use
social media to attract

= NEew customers
F o
DICIF XER
TAKE FIRST
P TOFLY
|

awww.digrm:er.cnm

DIGIF(/XER

=

DIGIF( XER

The Kind Of Sandwich
Every Digital Marketer Is In Love With!

DIGIF XER

DICIF( XER

ADVERTISING
BRANDING
DIGITAL MARKETING

MUBARAK

Diesire to te

INNOVATION.

0

Page 16
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www brandsjustpretstore

5‘}/

BRANDS
JUST PRET

cé

RO

AVAILABLE IN STORE & ONLINE
SHOP NOW §

Page 17
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o :
&/ T SNolar JShoY
» ,& Arcad {ng

1dex AIR TRAVELS
louUrs & Tourism
ISL.AMABAD




BAB -UL-ZIAFAT







ol l ()
j 2 :: S}iéﬁigi.l;gﬂoe [

Medical Center

auo Trad CARE

sMcLaren

™ “ AUDIO VISUAL SOLUTIONS

RESTAURANT 0332-5739940

' 7 gaNeasydeal, L&
% [0 U d 1 ypfﬂpertg!nagen,e(m 2 x _;,_i __ ]
e NQssanN sudio

/w%easvsfﬁﬂ!.:ﬁ.!ﬁ

hasran studio












WD WE kRE?

WHAT WE 00?7

SERVICES

whﬁrﬁﬂmm: i

DRFAEN CapaBrE Ps.mrml | ——

RSN
\'-\-ﬂﬁm W T

A LITTLE WRONG TO

g .
TRt

= r-'f-"-".'L:..'\- e
e
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S
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MAURICE J. MUISE

Muise Mergers & Acquisitions Inc.

WHY USE
A BUSINESS

LEADING
RADICAL

INNOV ATION

SELLING YOUR
BUSINESS FROM
THE BUYER’S
PERSPECTIVE

v
LR

R




wood

HARMACY

BEREARS 10: AT Indere

| WE PROMISE TO

(10 . Sy Lig 01 R

.j 5 | I LAROOFREPAIRS.COM
!J Ui : 626-869-7663

REPAIRING ROOFS et
IT'S WHAT WEDO |
EXCURSIFY

=5 " MR LAROOFREPAIRS COM
REACH US TRAVEL & — - A NE 525'359?553
i e LEISURE, A % TS
SPECIALTIES T TOGETHER

Plrg Moly|: +315821 358102
PRI LIS e

, BOx 4781 iz’ ppgfl(:'a}
@Excursq__-.-f e . SPECIALIST
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www.kababjees.com
www.chips.pk
www.mirchihut.pk
www.triangledq.com
WWW.SNhoopys.com

www.arkaaconsultants.com
www.aqbazar.com
www.elegantdha.com
www.aeontrisl.pk
www.kwraleigh.com

www.conceptsouk.co.uk
www.kryptofab.com
www.bombayapparels.com
www.messer.com
www.bathtubrefinishingnc.com
www.propertynerdsnc.com
www.creativeideax.com
www.digitalnet.io
www.pioneerdoors.ae

www.propustrading.ae
Page 30


https://arkaaconsultants.com/
https://aqbazar.com/
https://www.elegantdha.com/
http://www.aeontrisl.pk/
http://www.kwraleigh.com/
https://kababjees.com/
https://chips.pk/
https://mirchihut.pk/
https://triangledq.com/
https://snoopys.com/
https://conceptsouk.co.uk/
https://www.messer.com/
https://kryptofab.com/
http://www.bombayapparels.com/
https://bathtubrefinishingnc.com/
https://propertynerdsnc.com/
https://creativeideax.com/
https://digitalnet.io/
https://pioneerdoors.ae/
https://propustrading.ae/

gw%cz; PORTFOLIO

R o ooecrooosce

. == hitps:fipioneerdoors. ae
First page on Google Search _
Plioneer Doors: Home

The Most Reliable And Quality Services For Automatic Door Systems. ... Sheikh
Mohammed Bin Zayed Rd, Industrial Area - 13, Near National Fainis, Sharjah.

https:ffbathtubrefinishingnc.com
First page on Google Search Affordable Refinishing | Bathroom Remodeler in Durham, NC

Affordable Refinishing of NC provides 5-star bathtub refinishing. Our service area includes 60
miles radius in and around Raleigh. We use the most effeciive ...
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TIFICATIONS

Introduction to Social Media
Marketing

Social Media Management
Fundamentals of Social
Media Advertising
Advertising with Meta

Measure and Optimize
Social Media Marketing

Campaigns

Meta Social Media
Marketing Capstone

o\ Meta

Jun 23, 2025 ﬁ@fwﬁ <
Muhammad Shahzeb

Anke Audenaert, CEO &
has successfully completed the enline, non-credit Professional Co-Founder Aptly
Certificate Adj. Prafessor, UCLA

Anderson School of

Meta Social Media N
Marketing '

Leader & Entreprensaur
In this professional certificate, learners developed and honed essential
social media marketing skills, including establishing and managing a
social media presence, creating and managing content for social media
platforms and evaluating and measuring content performance,
creating effective and attractive ads for social media, creating
advertising campaigns in Meta Ads Manager, and evaluating and
communicating the results of advertising campaigns to business
managers or marketing directors. Learners developed a portfolio
throughout the professional certificate applying their social media
marketing knowledge and skills.

0 Meta

CERTIFIED

Digital Marketing

Assorciate

Centre for Continuing Engineering Education (CCEE)

Awards

Certificate of Attendance

Miuthammiad Shalizeb
S0 Mutiammad Anees Afirned Xhiarn

for attending

5-week (20-hour) course on

held from January 17 fo February 15, 2020

Body of knowledge:
Introduction to Digial Marketing, Socizl Media Marketing, Social Media Management. Website Creation, Blogging and Influencar
Marketing, Search Engine Optimization, Content Markating, Googls AdWords. Freelancing, eic.

~Bilal Zahid
Director CCEE

N o Y
CCEE
(u®



https://coursera.org/verify/professional-cert/QTS73V3CXQGC
https://www.credly.com/badges/bae43967-a3d1-43e3-a39b-f8fa63c3d9e0

THANK YOU FOR

YOUR TIME




